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Background 
 
For the past 4 years, the Community Climate Champions have run an Eco Open Doors 
weekend.  However, government changes to Feed In Tariffs, combined with an 
increasingly challenging time for renewable energy installers resulting in less funding 
available for sponsorship means that the group decided not to run a full Eco Open Doors 
event in 2016. 
 
However, information from the WLGA European office about EU Energy Days in June as 
part of EU Sustainable Energy Week was circulated and the Community Climate 
Champions decided we should see if we could pull together a programme of events 
organised by the respective groups and advertised under the Energy Days banner. 
 
The timing was tight, but we managed to pull together an interesting and varied 
programme of events and activities. 
 

Events and Visitor numbers 
 
On the whole, the Energy Day events attracted good numbers of visitors, and the 
organisers were pleased with the number of visitors.  The total number of visitors was 485, 
made up as follows: 
 
Coed Cefn Open Day – Saturday 12th June 
Organised by the owners of Coed Cefn to raise money for Gwent Wildlife Trust, this 
gardens open day included partners Transition Monmouth having a seed, plant and 
produce swap shop and selling local, organic and Fairtrade products, Tools for Self 
Reliance Cymru selling Fairtrade tools, and Old Lands Community Supported Agriculture 
project.  The event attracted 70 visitors, plus children. 
 
Energy Advice Surgeries – Monday 13th, Wednesday 15th and Thursday 16th June 
These events were organised by South East 
Wales Energy Advice Centre.  Experts were giving 
advice about energy efficiency grants, energy 
saving measures and energy switching.  
Attendance varied – the Alway event was very 
successful as it piggybacked on another event, 
and advice was provided to 27 homeowners.  The 
Monmouth and Usk events were poorly attended 
with only 10 homeowners advised between them.  
In future it would be better to tag on to another 
event with a captive audience. 
 
Electric car and renewable energy 
demonstration – Friday 17th June 
Transition Monmouth member John Payne opened his home to demonstrate his Nissan 
Leaf electric car, as well as his biomass boiler, woodworking workshop, charcoal kiln and 
more.  He had 7 adults and 5 children visit and would have liked more, and felt that a 
weekend might have been better. 
 
Does battery storage work? – Friday 17th June 
This event was organised by Gwent Energy and Transition Chepstow and was a 
demonstration of battery storage systems to store excess energy from solar or wind.  Also 
on site were a number of electric cars on display.  The event was very well attended with 
about 30 visitors in all. 



 
George Monbiot: Rewilding Britain – Friday 17th June 
Organised between the Savoy and George Monbiot’s agent, with support from Transition 
Monmouth, 241 tickets were sold for this successful event!  George’s talk focussed on 
rewilding not just the living world, but also our own lives. 
 
Old Lands Open Day at Dingestow Court 
– Saturday 25th June 
Old Lands Community Supported Agriculture 
project organised this open day which 
included a tour of the walled garden and 
orchard.  Support was given by Transition 
Monmouth who provided refreshments and 
their swap shop and Tools for Self Reliance.  
Activities for children were also organised by 
Old Lands.  The event attracted about 100 
visitors. 
 
Event Publicity 
 
There was no budget for paid for adverts in the local papers.  However, we still got some 
pre-event newspaper coverage from press releases: 
 

 
 



Gwent Energy paid for an advert for their Solar Storage day on the front page of the 
Monmouth Beacon, which was effective and generated a lot of interest.  There was also a 
substantial article in the online version of the Monmouth Beacon about the Old Lands CSA 
open day prior to the event, as well as in the Usk and Raglan Diary magazine. 
 

 
 

 
 
An update to the www.monecoopendoors.org.uk website gave a link to the programme of 
events.  The website, 5000 leaflets and 50 posters all played a part in advertising the 
events, with the local Transition Town Groups worked hard at distributing the leaflets in 
their towns and publicising the event to their members. 
 
Monmouthshire Eco Open Doors Facebook page also played an important part in 
attracting visitors to attend the events. Tagging other partners in Facebook messages 
greatly increased the reach, resulting in the following statistics: 
 

 26 posts put on Monmouthshire Eco Open Doors Facebook page about Energy Day 
events 

http://www.monecoopendoors.org.uk/


 Total reach of these posts was 3164. 

 Total number of shares of these posts was 44. 

 Total number of likes of individual posts was 85. 

 The number of page likes increased from 54 to 63. 
 
Use was made of Twitter, with Hazel Clatworthy, Monmouthshire County Council and 
others making regular tweets in the run up to and during the event.   
 
As well as the www.monecoopendoors.org.uk website, the events were also listed on the 
EU Sustainable Energy Week website http://eusew.eu/look-energy-days.  Although this 
raised the profile of the events in Wales and Europe, it is not known whether any visits 
were made as a result of seeing it advertised here. 
 

Feedback from visitors 
 

Because the Energy Days were organised separately by different organisation, there was 
no standard proforma used to get information on how visitors rated the events.  However, 
verbal and anecdotal feedback from the various events was overwhelmingly positive. 
 
There were also some positive tweets about some of the events, some examples of which 
are below: 
 

 

http://www.monecoopendoors.org.uk/
http://eusew.eu/look-energy-days


 
 

 

Feedback from Event Organisers 
 
Event organisers were all satisfied with how the events had been organised, with the only 
suggestions for improvement being having a longer lead in time for publicity. 
 
Event organisers were asked for feedback on any other positive outcomes or useful 
connections made as a result of the event, and it seems that there were some good links 
made: 
 
Phil Powell, Gwent Energy CIC - “We made contact with a large 
solar farm developer who is now helping us on other projects.  We 
think the day is likely to generate 6 orders for PV with batteries 
and 2 orders for batteries alone.” 
 
Chris Ryde, Savoy Theatre, Monmouth – “Transition Monmouth 
did a great job with publicity – distributing leaflets, putting up 
flyers, advertising the event through their newsletters and 
Facebook.  George Monbiot was the easiest performer to 
accommodate; we have never had anyone who requested so little 
and was then so grateful and gracious.  We would have him back 
any time.  Also the event attracted a different audience which is 
good for us.  One notable thing about them was that they left 
virtually no litter!” 
 



Zoe Livermore, South East Wales 
Energy Agency – “It’s always 
useful getting into the community 
supporting outreach activities.  It 
raises the profile of the help 
available to those that wouldn’t 
know help existed.” 
 
Colum Pawson, Old Lands CSA – 
“I have found some new 
members, a volunteer and made 
connections with Monmouthshire 
County Council and other local 
groups.” 

 
Funding 
 

We were successful in getting £609 from the Vale of Usk RDP which funded the design 
and printing of leaflets and posters and Welsh translation.  This was match funded by 
MCC officer time with Hazel Clatworthy pulling together the programme of events and 
liaison with the graphic designers, volunteer time from volunteers who organised each of 
the events and helped with publicity, leaflet distribution etc, and insurance cover from 
MCC. 
 
Next Steps 
 
The Energy Days events differed from Eco Open Doors in that each event was organised 
by different groups or organisations.  The role of MCC and the Community Climate 
Champions was to secure funding, to pull together that programme of events, organised 
by others and to liaise with the graphic designer to put the publicity in place. 
 
This way of working meant that, in comparison with Eco Open Doors, there was much less 
central organising and liaising to do, which meant that less of Hazel Clatworthy’s time was 
required to pull things together.  It also meant that we were able to be more flexible about 
the type of events on offer, and offer a broader range of activities.  Consequently it is 
suggested that we consider using a similar model next year. 
 
 
 
Hazel Clatworthy, Sustainability Policy Officer 
Monmouthshire County Council 
July 2016 
 

 


